
 
Module code AX-2303 
Module Title Graphic Design and Visual Communication 
Degree/Diploma Bachelor of Arts (Design and Creative Industries) 
Type of Module Major Option 
Modular Credits 4 Total student workload 9 hours/week 

Contact hours              4 hours/week 
Prerequisite None 
Anti-requisite None 
Aims 
To develop students’ ability in strategic visual communications and identity designs as well as to develop their 
ability to communicate and present creative ideas and concepts in visual, oral or written forms. The module 
also helps to develop skills needed to manage project briefs from inception to fully realised outcomes.  
Learning Outcomes:  
On successful completion of this module, a student will be expected to be able to: 
Lower order : 20% - Describe the theory of communication and visual communication. 

- Explain the basic elements and principles of graphic designs. 
Middle order :  20% - Develop critical enquiry, visual exploration, design experimentation, collaboration 

and innovation. 
- Learn to develop a range of disciplines and expertise in areas such as branding, 

editorial and copy writing, packaging design, interactive design, advertising, 
information design, digital and moving image. 

Higher order: 60% - Explore traditional and digital techniques in the framework of the graphic design 
industry. 

- Develop high quality, industry, relevant and skill-based experience, and develop their 
professional competencies and abitily to align with industry needs 

- Collaborate, critique, nurture, develop and showcase their ideas as part of an 
outstanding learning community. 

- Offers a holistic creative, digital experience and enriching creative environment. 
- Learn how to become a holistic designer and work independently, collaboratively 

within interdisciplinary environments. 
- Successfully direct any media to find solutions to diverse and complex problems. 

Module Content 
- Introduction to web design, animation and interactive media  
- Theory of communication and visual communication 
- Exploratory approaches to graphic design and visual clommunication 
- Conceptualising in Graphic Design and Narrative Image Making for Graphic Design 
- Digital Design, Creative Perspectives and Interactive Media 
. Typography, printmaking, illustration, digital imaging, editorial design, advertising, branding and interactive 

design. 
- Creative Advertising and Branding 
- Target audience, clients, current trends within the marketplace, cultural climate and economic limitations. 
- Art entrepreneurship and business opportunities 
Assessment Formative assessment Biweekly presentation and report to evaluate the project 

Summative assessment Examination: 30%   
Coursework:  70%  
- 1 individual assignment (20%) 
- 1 graphic design project (30%) 
- 1 copy writing project  (20%)            

 


